Castlemaine State Festival
Open Studios & Exhibitions

Advertising your exhibition in the
2017 Castlemaine State Festival Program



Introduction

The Castlemaine State Festival encourages artists from the region to be actively involved in the
Festival, and to be included in the 2017 Festival Program by placing an advertisement in the
dedicated ‘Open Studios and Exhibitions’ section. This is a unique opportunity for local artists,
collectives and galleries to advertise and promote their work to festival audiences.

The Castlemaine State Festival official program does not include advertisements for commercial
businesses, other than official Festival Sponsors. The only paid advertisements in the 2017
Festival Program will be those placed by artists advertising in the Open Studios and Exhibitions
section.

If you are interested in supporting the Festival as a sponsor, please contact Fiona Kelly,
Marketing and Development Manager on (03) 5472 3733 to discuss sponsorship options.

2017 Festival Overview

The 2017 celebration to be held from 17 to 26 March will continue to feature adventurous
newly produced theatre and dance works under the Festival’s Castlemaine Created
banner, present music in some of the region’s most distinctive and atmospheric historic
and natural settings, take audiences into intimate and personal artist Open Studios and
Galleries, celebrate the power of story-telling and social commentary, bring inspiring
mentors together with aspiring young artists, and program free public celebrations to
delight and welcome the whole community and visitors to the region.

As a departure from recent festivals, there is no overarching ‘theme’. Rather, the Festival
Director is interested in compelling ideas and artwork proposals that inspire and pre-
occupy ‘local’ artists and arts collectives at this time.

Eligibility

To be eligible to advertise a visual arts event in the 2017 Festival Program, applicants need
to:

Complete the included form and return it by 5pm, Thursday 1st September 2016

Pay for your advertisement by 5pm, Thursday 1st September 2016

Meet all deadlines for sending in images and proofing your advertisement

Be, or represent, an artist living or working within Mount Alexander Shire and its

immediate surrounds, or have demonstrably strong ties to the region.

1 Have your own venue or space for the display of your work during the Festival (17 to 26
March 2017)

1 The venue must fall within the boundaries of the Mount Alexander Shire or immediate

vicinity.
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Advertising Rates

SIZE IMAGES TEXT COST*

1/4 page Can include 1 Title, byline (limit 15 words) and $290
image exhibition/contact details

1/2 page Caninclude up to 4 Title, text (limit 75 words) and 5495
images exhibition/contact details

* Advertising rates have remained the same since the 2013 Festival

Venues and Location Map

The Castlemaine State Festival is not able to assist artists in finding or securing exhibition
venues, however the Festival encourages artists and groups to think laterally in considering
potential exhibition spaces. Suitable spaces could include art studios, private spaces including
gardens, shop fronts and other non-conventional exhibition sites.

All advertised exhibition venues will be identified on the geographical map included in the
Festival Program. The program will include a Central Castlemaine Map, with outer regions
included as separate maps. If your studio/gallery lies in an area outside of central Castlemaine
you may only be included on the map under a suburb heading. Please see map below as an
example. Exhibition sites outside Castlemaine should include a Melway map reference in their
venue address.
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Advertising Design

The physical size of the 2017 Castlemaine State Festival program is yet to be determined but advertisement
dimensions will be proportionate to the page formatting. To allow as many artists as possible to be included
in the Program, advertisements are offered at either a quarter page or a half page. There are no options for
eighth or full page advertisements. Multiple advertisements for the same event are not permitted. Entries
will be in alphabetical order by artist or artist group name where possible.

All advertisements are to be designed by the Festival Graphic Designerand may be subject to slight
alterations throughout the design process. All advertisements will be printed in full colour. The colour, font
and text size for the advertisements will be chosen by the Festival Graphic Designer, whose style decisions
are final.

After the Festival Designer creates your advertisement you will be given the opportunity to proof the design
before the Program goes to print. While you will be given the opportunity to make corrections to your
advertisement, these will only include errors to text or minor changes to the information contained. Should
you require further or extensive changes you may be charged an extra amount.

Distribution, Publicity and Promotion

In 2017, venues will be provided with a downloadable Festival branded signage template which can be used
to promote the venue externally.

The Festival Program has a print run of 20,000 copies, to be distributed throughout key sites in Melbourne
and across regional Victoria. The Program will be available electronically via the dedicated 2017 Castlemaine
State Festival website.

The main publicity and promotion campaign will begin well in advance of the opening of the Festival, and the
Open Studios and Exhibitions will be included in this campaign. Publicity will include print media, television,
radio, website promotion and social media including Twitter and Facebook.



Sample Adverts

JULIENNE BEASLEY: One World

One World draws a powerful connection
| between our world and the creatures
that inhabit it.

. veue Spring Street Studio rvoress 8 Spring St Maldon
| pares e mes T5th-17th & 22nd-24th, lam-5pm

| wonie 0437 462 463 i julesbead8@hotmail.com
esite www.jbart.com.au

PHIL ELSON POTTERY

‘When he headed to the Spanish city where
old Catalan meets the imagination of Gaudi
against the backdrop of super-contemporary
architecture, Elson intended to spend his
three months researching aesthetics of
Basque ceramics. What he didn’t expect

was to be seduced so completely by the
skyline of Barcelona.

Please note
UNCROPPED image

| MICHELLE DAY

¢ Herons Gallery
(nr Hargraves St & Lyttleton St Castlemaine
aes Daily 10am-5pm
oune 0354721030
I heronsgallery(@castlemaine.net
| wessie www.heronsgallery.com

The shapes he saw are present in his groups
of vessels, some in brittle egg-shell porcelain,
others in his characteristic two-tone glazes,
extraordinary colours that defy descriptions
but seem both magic and earthy at the same
time. Rosemary Sorensen, Arts Writer

oress 89 Templeton St Castlemaine

ies e oies Daily Tlam-4pm
wosie 0429129 798 41 elson.phil@gmail.com
aessie www.philelsonpottery.com




